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Graf 9-9 Osoby ve véku 16 a vice let, které v posl. 12 mésicich nakoupily online vybrané zbozi, 2019 (%)"

Individuals aged 16+ years who online purchased selected type of goods in 2019 (%) K

Pramen: CSU, Roéni vybé&rové Setfeni o ICT v doméchostech Source: CZSO, Annual households ICT usage survey
a) obleceni, obuv / Clothes or shoes b) elektronika a software / Electronic equipment or soffware
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c) sportovni potieby / Sports goods d) potraviny / Food and beverages
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" Podil z celkového po&tu muzl a Zen v dané vékové skupiné. " Percentage of all men and women in a given age group.



