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Graf 9-8 Online nakupujici ve véku 16 a vice let mezi muzi a zenami (%)
Individuals aged 16+ years shopping online ” by gender (%) ?

Pramen: Vybérové Setieni pracovnich sil, CSU
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" Online nakupujici je osoba, ktera uvedla v dobé Seteni
(2. Ctvrtleti sledovaného roku), Ze si v poslednich 12 mésicich
objednala pfes internet pro soukromé ucely jakékoliv zbozi Ci

sluzbu na webovych strankach nebo pomoci aplikace na mobilu.

2 Podil z celkového po&tu muzi a zen v dané skupiné
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b) Ve vékovych skupinach, 2019 / By age group, 2019
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Y Online shopper is a person who (in the 2m quarter of the year)

stated that in the last 12 months he/she purchased
over the Internet for private use any good or service,

either via a website or an application e.g. on a mobile phone.

2 Percentage of all men and women in a given group.



