INFORMACNI SPOLECNOST INFORMATION SOCIETY

Graf 9-11 Podil jednotlivct nakupujicich na internetu v Ceské republice obleéeni nebo obuv, 2. étvrtleti 2018
Individuals in the Czech Republic purchasing clothes or shoes over the internet as percentages by sex and by age group in the
2nd quarter of 2018

Procentudlni podil Zen a muz z uzivatelil internetu v dané vékové
skupiné
As percentages of male and female Internet users in a given age group

Procentudlni podil z celkového poctu Zen a muzi v
dané vékové skupiné
As percentages of all males and females in a given

age group
Zeny/females ® muZ/males Zeny /females ® muZi/ males
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