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9 - 8. Jednotlivci nakupuijici v Ceské republice na internetu vybrané druhy zboZzi v roce 2018

Individuals in the Czech Republic purchasing selected goods over the internet as percentages by sex and age groups in
2018

Pramen: CSU Source: CZSO
Celkem (16+) v jednotlivych vékovych skupinach / by age group
Druh zbosi Total‘(16+) 16-24 Igt/ years 25-54 |(?t/ years 55+ let/ years Type of goods
zeny | muzi zeny | muzi zeny 1 muzi Zeny muzi
Females | Males |Females | Males |Females | Males |Females | Males
. a 93 48 28 25 153 | 71 32 22 }
Potraviny ! ! ! Food or groceries
,,,,,,,,,,,,,,,,,,,,,, b)) 72, 90| 37, 37| 205 102} 140  84f
Oblegeni, obuv a 3T 193 575 3 368 5481 253 109 52 | clothes or shoes
,,,,,,,,,,,,,,,,,,,,,,  b| €96 30| 768 545/ 735, 365| 476 198
Sportovni potfeby a 79 14,2 12,4 22,0 12,1 20,1 1,3 33 Sports goods
,,,,,,,,,,,,,,,,,,,,,, (b | 145 266| 166, 327 162 289| 88  f27{
a 6,5 21,1 9,0 31,6 93 28,4 23 7,0 i i
Elektronika a software | | ! Electronic equipment or
! ! i software
b 12,0 39,3 12,0 46,9 12,5 ! 41,0 9,9 26,7
a) Procentualni podil z celkového poétu muzl a a) As percentages of all males or females in a
Zen v dané vékové skupiné. given age group.
b) Procentualni podil z uzivatelil internetu muzi a b) As percentages of male or female Internet users

Zen v dané vékové skupiné. in a given age group.




