INFORMACNiI TECHNOLOGIE

9 - 7. Vyuziti vybranych on-line sluzeb, 2. ¢tvrtleti 2013
Use of selected online services, 2nd quarter 2013

INFORMATION TECHNOLOGIES

Pramen: CSU Source: CZSO
Celkem (16+) v jednotlivych vékovych skupinach / by age group
Total (16+) 16-24 25-54 55+
Zeny muzi Zeny muzi Zeny muzi Zeny muzi
Women | Men |Women |  Men |Women | Men |Women K Men
hrani/stahovani a 9,8 25,3 40,6 70,3 8,8 28,0 2,4 3,9 | downloading and playing
pocitaCovych her b 14.4 346 423 72,0 10,0 31,8 7.2 9,5 |computer games
internetové a 37,3 41,4 32,4 31,4 56,4 58,8 13,7 19,1 .
o Internet banking
bankovnictvi b| 550 566| 337 322| 637 666| 416 468
prodej zbozZi €i sluzeb a 13,6 18,5 22,6 30,8 19,4 23,3 3.2 6,5 |sales of goods or services
(Aukro, apod.) b| 199 253| 236 315 219 264| 96 158 |(Aukro etc)
. - a 33,4 35,6 52,5 55,1 47,3 454 9,8 13,4 . .
on-line nakupovani on-line shopping
b 49,2 48,7 54,7 56,4 53,4 51,4 49,2 48,7

a) % z celkového poc¢tu muzl a zen v dané vékové skupiné
b) % z uzivatell internetu muzd a Zen v dané vékové skupiné

a) as a % of all men/women in a given age group
b) as a % of Internet users in a given age group

Graf €. 9.10.: Jednotlivci nakupujici pfes internet podle pohlavi
Individuals using the Intemet for online shopping by gender

a) muzi a Zzeny celkem (16+)
a) men and women, total (aged 16+)

zeny / women =muzi/ men

b) v jednotlivych vékovych skupinach, 2. étvrtleti 2013
b) in selected age groups, 2nd quarter 2013

zeny/women ®muzi/ men
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Graf €. 9.11.: Jednotlivci pouzivajici internetové bankovnictvi podle pohlavi
Individuals using Internet banking by gender

a) muzi a Zeny celkem (16+)
a) men and women, total (aged 16+)

zeny / women = muzi/ men
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b) v jednotlivych vékovych skupinach, 2. étvrtleti 2013
b) in selected age groups, 2nd quarter 2013
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