8. CENY 8. PRICES

VYVOJ INDEXU SPOTREBITELSKYCH CEN ZBOZi A SLUZEB
TRENDS IN CONSUMER PRICE INDICES OF GOODS AND SERVICES
PRUMER ROKU 2005 = 100  ANNUAL AVERAGE 2005 = 100

175

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013

- POTRAVINY A NEALKOHOLICKE NAPOJE ALKOHOLICKE NAPOJE, TABAK ODIVANi A OBUV
FOOD AND NON-ALCOHOLIC BEVERAGES ALCOHOLIC BEVERAGES, TOBACCO CLOTHING AND FOOTWEAR
l:l BYDLENi, VODA, ENERGIE, PALIVA INDEX SPOTREBITELSKYCH CEN CELKEM
HOUSING, WATER, ELECTRICITY, GAS AND OTHER FUELS CONSUMER PRICE INDEX, TOTAL
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2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013
- BYTOVE VYBAVENI, ZARIZENi DOMACNOSTI, OPRAVY ZDRAVi DOPRAVA
FURNISHINGS, HOUSEHOLD EQUIPMENT AND ROUTINE HEALTH TRANSPORT
MAINTENANCE OF THE HOUSE
l:l POSTY A TELEKOMUNIKACE INDEX SPOTREBITELSKYCH CEN CELKEM
COMMUNICATION CONSUMER PRICE INDEX, TOTAL
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2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013

- REKREACE A KULTURA VZDELAVANI STRAVOVANI A UBYTOVANI

RECREATION AND CULTURE EDUCATION RESTAURANTS AND HOTELS

l:l OSTATNI ZBOZi A SLUZBY INDEX SPOTREBITELSKYCH CEN CELKEM
MISCELLANEOUS GOODS AND SERVICES CONSUMER PRICE INDEX, TOTAL




