NAKUPOVANI A OBJEDNAVANI PRES
INTERNET

Y4 lidi nékdy nakoupila ¢i objednala pres internet

ndsledujici udaje v této kapitole se vztahuji k poslednim 12 mésicim

Kolik lidi si néco koupilo ¢i objednalo pres internet?
—  22%,tj. skoro 2 miliény lidi

—  25% muzl
—  19%Zen

—  tietina (33 %) je mezi 25 az 34 lety

Jaké jsou nejcastéjsi dvody nakupu/objednavky pies
internet?

—  nizsi ceny

—  pohodli (nevyzaduje to mnoho casu, Ize nakupovat kdykoli)
—  Vvétsi vybér zbozi ¢i sluzeb

Kolik z téch, ktefi nakupuji ¢i objednavaji pres internet, mélo
zajem o nasledujici typy zbozi?

Udaje vyjadrtuji podil z téch, ktefi za poslednich 12 mésic( nakoupili ¢i
objednali néco pres internet

obleceni, obuv a mddni doplriky

— Y nakupujicich ¢i objednavajicich
— 46%zen

kosmetika a zdravotnické potreby
— 18%

—  34%zen

— 6% muzl
elektronika
— 27%
pocitac (hardware)

— 5%

PURCHASES OVER THE INTERNET (GOODS
AND SERVICES ORDERED OVER THE
INTERNET)

One quarter of people have bought or ordered over the internet

the following data is related to the last 12 months

How many people have bought or ordered goods or services over
the internet?

—  22%, that is almost 2 000 000 people

development
2005-5%

—  25%of men
—  199% of women

—  33%ofpeople are between 25 — 34 years old

What are the most common reasons for buying/ordering goods/
services?

—  lower prices

—  comfort
—  wider selection of goods

How many Individuals purchased over the Internet the following
types of goods?

Proportions of people buying/ordering different products over the inter-
netin the last 12 months.

clothes, shoes and accesories

—  onethird of customers
— 46 % women

cosmetics and health—related products
—  18%

— 34 %women

— 6% men

electronic equipment

— 2%



GraF 13 Jednotlivci, ktefi nakoupili/objednali pfes internet
CHarT 13 Individuals who purchased over the internet

3,4 % 55% 11,7 % 153 % 21,0% 22,0%
2003 2005 2006 2007 2008 2009
GraF 14 Jednotlivci, ktefi nakoupili/objednali pfes internet - podle véku
CHARrT 14 Individuals who purchased over the Internet by age
31,7 % 379 % 30,1 % 18,4 % 11,3% 2,3%

HI

16-24 let 25-34 let 35-44 let 45-54 let

55—-64 let 65+



pocitacovy software
— 6%

— 9% muzl

— 2%zZen
mobily, fotoapatrdty a videokamery
— vicmuzl nez zen
bild technika a elektrospotrebice pro domdcnost
— 17%
knihy, casopisy, ucebnice — 21 %
filmy nebo hudba - 9%
sluzby
—  vstupenky - %

— Yz nakupujicich/objednévajicich ve véku 16-24 let
nakoupila/objednala vstupenky

—  ubytovani-11%

—  letenky - 9%

ndkup pfistupu na neomezené webové strdnky i sluzby (napr.
Rapidshare, erotika, archiv odbornych textt apod.)

—  pouze 1%

computer hardware
— 5%
computer software
— 6%

— 9% men

— 2% women
mobile phones, cameras, videocameras
—  more men than women
kitchen appliances
— 17 %
books, magazines,textbooks — 21 %
films or music — 9 %
services
—  tickets forevents — 25 %

—  onethird of 16-24 years old buyers have bought a ticket for
event

— accommodation - 11 %

—  flight tickets — 9 %

purchase of access for unlimited websites and web services (i.e.
Rapidshare, erotika, archive of classified documents etc.)

— onlyl1%



Jak se za nakup ¢i objednani pies plati?

udaje vyjadruji podil z téch, ktefi za poslednich 12 mésict nakou-
pili ¢i objednali néco pres internet

— nejvicjinou cestou nez pies internet — hotové, dobirka
(téméf %5 téch, ktefi tuto sluzbu vyuzivaji pouze objednavaji)

—  prostfednictvim internetového bankovnictvi - Vs

—  bankovni platebni kartou pres internet — 10 %

@ Nejcastéji se on-line dorucuji vstupenky, letenky ¢i jizdenky.
@ Nejvic lidé nakupuiji ¢i objednavaji u prodejcti z CR.
@ V oblastech s malou hustotu populace je narlist mnozstvi

nakupujicich/objedndvajich pres internet vétsi nez v oblas-
tech s vysokou hustotou populace.

Methods of payment

data from the last 12 months

—  otherthan over the internet — cash on delivery (almost two thirds
of internet buyers)

—  Flectronic bank transfer via Internet banking — one third

—  Provided credit or debit card details over the internet — 10 %

@ Most commonly purchased goods over the internet are tickets for
events, flight tickets and other transport tickets.

@ Most often people buy from sellers within the Czech republic.





