CINNOSTI NA INTERNETU
(K CEMU SE POUZIiVA INTERNET)

Nejvic uzivatell pouziva internet k posilani nebo pfijimani elektro-
nické posty - 91 %

Vyhleddvdni informacf

—  02zboZia sluzbach - 83 % uzivatell
—  ojizdnich fadech - témér polovina uzivateld
— o cestovani a ubytovani — 45 % uzivateld
— o zdravi - tietina uzivateld internetu
—  nejvic vyhleddvaji starsi — 60 % uzivatell nad 75 let
—  nejméné vyhledédva nejmladsi skupina — 18 % uZiva-
teld mezi 16 a 24 lety
—  vicvyhledavaji Zeny (48 % uzivatelek) nez muzi (20 %
uzivateld)

Vzdéldvani

— vyhledavani odbornych informaci - 43 % uzivatelQ

— vyhleddvani informaci o studiu nebo vzdéldvacim kurzu -
17 % uzivateld

— on-line Ucast na vzdéldvacim kurzu (e-learning) — pouze 2%
uzivatell

On-line noviny a casopisy

—  cca 3,5 miliénu lidi, tj. 7 uzivateld internetu z 10 ¢tou on-line
casopisy a noviny a zpravy

Internetové bankovnictvi

—  30% uzivateld
—  nejvic mezi 25-34 lety - 39% uzivatell

Stahovdni pocitacovych programd

—  239% uZivateld
—  31% uzivateld muzd
—  14% uzivatelek zen

Hleddni prdce pres internet

—  13% uzivateld
—  uzivatelé se zdkladnim vzdélanim starsi nez 25 let
-22%
—  uzivatelé s vysokoskolskym vzdéldnim starsi nez 25 let
-11%

USE OF THE INTERNET

Electronic mail

91 % of internet users send/receive emails (the most common use of the
internet by all groups)

Searching for information

—  finding information about goods and services — 83 % of users
—  timetables — almost half of users

— travel and accomodation — 45 % users

—  seeking health—related information — one third of users

—  health is searched most by older age group — 60 % of users are over
/5 years

—  least by the youngest group — 18 % of users between 16 and
24years.

—  more searched by women (48 % ) than men (20 %)

Education
—  consulting the internet with the purpose of learning — 43 % of users
— searching for information about a study or a training course —
17 % of users
—  doing an online course (e-learning) -2 % of users

Online newspaper and magazines

—  7outof 10 (about 3 500 000) of internet users read newspapers,
magazines and news online.

Internet banking

—  30% ofinternet users

—  thelargest group using internet banking is between 25—34 years —
39 % internet users

Downloading software

— 23 %of internet users

— 31 % men
— 14 % women



Poslouchdni a sledovani

—  prehravani/ stahovéani hudby - 32%

—  prehravani/ stahovani filmu ¢i videa - 27 %
—  poslouchani radia - 24%

— sledovani televize - 21 %

Komunikace

— aktivni Gcast v socidlnich sitich (Facebook, Libim se ti apod.)
— 9% uzivatell internetu
— nejrozéitenéjsi v nejmladsi vékové skupiné — skoro
Va uzivatelll mezi 16 a 24 lety
— s vékem aktivni Ucast klesa — 35-44 let — 4%

— telefonovani pres internet pomoci pocitac¢e — 42 % z uziva-
telQ internetu
—  chat - %5 uzivatel
—  chat je specialita mladych 16-24: 68 % uzivatel(
(pouze 32% nechatuje)
—  videohovory — 17 % uzivatelt
—  nadiskuzni fora ptispiva 14 % uzivatelQ

@ Dvé cinnosti, ve kterych zaostava nejmladsi vékova skupina,
kterd jinak v mnoha ¢innostech provadénych na internetu
vede, jsou internetové a bankovnictvi a vyhledavani infor-
maci o zdravi.

@ Televizi sleduje pfes internet vic nez milién lidi.

@ Pocet lidi, ktefi hraji pocitacové hry nebo je stahuji se
neméni, i kdyz narlista pocet uzivatell internetu.

@ Vyuzivani socidlnich siti je ze vSech sledovanych komunikac-
nich aktivit nejmin rozsifené. Vic nez socidlni sité se pouziva
elektronicka posta, telefonovani pres internet, videohovory
pomoci webové kamery, vkladani vzkazl na diskuzni férum

nebo chatovani.

Job searching

—  13%ofusers
— 22 % primary educated
— 11 % tertiary educated*

Listening and watching

—  playing/downloading music — 32 %

—  playing/downloading films and videos — 27 %
— listening to web radio— 24 %

—  watching web television — 21 %

Communication

— active use of social network sites (facebook, Iibim se ti, etc) — 9 % of
internet users
—  most widespread among the youngest age group 16-24
years—23 %
— with age, the active use of these social networks goes signifi-
cantly down. Age group 35—44 years — 4 %
—  telephoning over the internet — 42 % of internet users
—  chat - one third of internet users
—  chatting is the speciality of young people 16-24 years age
group — 68 % of young internet users chat (only 32 % never
chat)
— videocalls — 17 % of internet users
—  posting messages to online discussion forums — 14 % of internet
user

@ The two activities that are not lead by the youngest age group
(16-24) are internet banking and seeking health-related informa-
tion. In most of the other internet related activities this age group is
the most active.

@ Web television is watched by more than 1 000 000 people.

© The number of people playing and downloading computer games
has remained the same despite the increase in number of internet
users.

@ The least used internet communication activity is using social
network websites. More commonly used activities are: sending/
receiving emails, telephoning over the internet, video calls over
the internet, posting messages to online discussion forums and
chatting.





